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Liquor Mountain Group offers a diverse selection of original and imported
liquors through our nationwide network of retail stores, e-commerce plat-
forms, and wholesale channels. By leveraging synergies across our integrated
operations—{rom production to food service—we strive to create memora-
ble and engaging experiences for our customers. As a comprehensive trading
company specializing in liquor products, we are dedicated to cultivating joy
and enriching lives through the rich culture of alcoholic beverages.
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Liquor Mountain Co., Ltd. meets diverse customer needs across Japan
through various store formats. Our flagship stores, knowns as RAKZAN,
serve as marketing hubs, offering extensive product selections, paid tastings,
and volume sales. Our roadside stores, “Glocal” cater to general consumers,
while our “Hanamachi” stores specialize in serving nightlife businesses. In
addition, our wholesale division supports restaurants and hotels not only
with reliable product supply but also with business consulting services,

including support for new restaurant openings.
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Liquor Mountain Group's manufacturing division comprises two companies:
Nagahama Roman Beer Co., Ltd. and Tensei Shuzo Co., Ltd.

Nagahama Roman Beer, founded in 1996 in Nagahama, Shiga Prefecture,
launched the Nagahama Distillery on its premises in 2016 to produce malt
whisky. Tensei Shuzo, a shochu distillery established in 1901 on the Osumi Penin-
sula in Kagoshima Prefecture, joined our group in 2021. The following year, it
acquired a whisky license and began operating the Hishida Distillery. Leveraging
their respective expertise, both companies produce unique and appealing products.
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Liquor Mountain Group develops original products with domestic and
global producers, resulting in over 10,000 items, including craft beer, whis-
ky, and direct-import wines. Our procurement directors select only good
products worldwide, while our specialized logistics team ensures meticulous
delivery to our stores. In-store, our knowledgeable staff share product stories
and provide detailed explanations to help customers enjoy a satisfying and

informed shopping experience.
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WHOLESALE
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Our wholesale division consists of two companies: Toko Trading Co., Ltd.
and Tamura Shoten Co., Ltd. Toko Trading Co., Ltd., a trading company
founded in 1948 and part of our group since 2012, imports over 100 care-
fully selected items, including wine, spirits, and beer. Tamura Shoten Co.,
Ltd., based in Kumamoto Prefecture, develops and wholesales private-brand
Japanese liquors such as authentic shochu and specialty liqueurs. By offer-
ing only thoughtfully selected imported and domestic products, we aim to

be a trusted partner for all who appreciate fine liquor.
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Our e-commerce division, Izumise Co., Ltd., operates over 50 specialized
online stores, covering categories such as whisky, sake, and wine—each
managed by experts in their respective fields. With a wide-ranging selection
designed to satisfy everyone from beginners to serious collectors, combined
with detailed product descriptions and prompt delivery, we have earned the
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Our dining division, GL Dining Co., Ltd., operates a variety of unique ven-
ues. These include "Nagahama Roman Beer" restaurant at our brewery, offer-
ing fresh brews paired with local cuisine; the casual "Nagahama Roman Beer
HOP" stand pub; and "WHISKY LAB. KYOTO GION", which provides
an authentic whisky experience. Each location offers a distinctive way to

enjoy liquor, serving as a hub for promoting liquor culture through dining.
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FOOD & BEVERAGE
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SOCIAL IMPACT
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As part of our SDGs initiatives and our vision for a sustainable
future, we introduced the Likaman Recycle System in 2000,
collecting over 2 billion aluminum cans to date. In addition, we
actively collect returnable bottles as part of our ongoing recycling
efforts. To further reduce environmental impact, our shochu
sales-by-volume service encourages customers to bring their own
containers, helping to minimize packaging waste. These initia-
tives reflect what we believe we can contribute to society and the
environment for generations to come. These initiatives represent
our contribution to a sustainable future.
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We regularly organize events, seminars, and charity initiatives—such as

our "Whisky Messe" and "Wine Festa"—which allow us to share the pas-

sion of producers and highlight the unique appeal of their products, con-

tributing to the growth of liquor culture. Additionally, we are committed

to social contribution through our business activities, including support

for disaster relief efforts.
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LIQUOR MOUNTAIN GROUP
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